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Attackers Exploit
Defensive Gaps

Adversaries are committed to continually refining or developing new
techniques that evade detection and hide malicious activity. Security
teams must adapt their approach to protecting the organization and

users from increasingly sophisticated campaigns.
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causes of security incidents
were identified:

For example, only

99%

of SecOps quarantine or
remove malicious-applications
as a method

Once inside, attackers create a
persistent, unchecked state of
Infection in stealth.
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